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ABSTRACT 

In the modern age, print media and electronic media are considers two edge of river 

that become together. But the print media is backbone of all kind of media. The basic 

objective of this research was to highlight the importance of print media in the 

modern age and to explore that in which extent print media is providing information 

and awareness to people. Survey research methodology used to gather the data and a 

sample size of 200editors and senior journalists are selected from Lahore, Karachi, 

Peshawar, Quetta and Islamabad. The study concluded that print media is 

maintaining its status. Moreover, it is concluded that print media is the foundation of 

journalism on which rest of the media is developed including electronic media and 

social media. Print media give comprehensive news in the shape of analysis, 

editorials and columns. It is also noticed that giving more coverage to local news is 

the key point of popularity of print media among local people that is usually not 

highlighted by the electronic media. Whereas study concluded some hurdles that 

affecting the print media are low literacy rate, financial problems and limited 

circulation. 

Keywords: Print media, Electronic media, Popularity, Information 

INTRODUCTION 

Information is basic source of awareness among the people. From the beginning of life on the 

earth, information transferred to human for their knowledge and success. Different mediums 

used for transferring information from one place to another. As grow the term information, 

the concept of media developed. Print media is the founder of the spreading information and 

aware people about different issues related to their social life. Media is basic source of 

information among the people. The origin of media goes back several decades. With the 

inventions of latest tools and information technology, media change its shape in the term of 

spreading information.  

Newspapers are hugely important to our country for two good reasons. Whereas national 

newspapers can focus on the bigger picture, it’s local papers that often really analyses the 

detail of what central and local government is doing and the impact their policies have on the 

ground. Second, local papers are hugely important in helping to build a bigger, stronger 

society. There is a massive gap between the states on the one hand, and the individual on the 

other and local papers help fill the space in between, galvanizing readers into action. That 

could be by campaigning on local issues, highlighting local clubs, groups, businesses and 

societies and encouraging people to get involved, or championing local people who are 

playing their part to make their community a better place. It is also reported that local 

newspaper in UK have facing financial problems due to not giving proper advertisement of 

http://www.ajssh.leena-luna.co.jp/
mailto:ghulam.shabir@iub.edu.pk
mailto:ghulam.shabir@iub.edu.pk
mailto:safdarsting@gmail.com
mailto:asadmumtazseyal@gmail.com
mailto:imranmona3@gmail.com
mailto:old.sadiqian@yahoo.com


Asian Journal of Social Sciences & Humanities   Vol. 4(2)  May  2015 
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________ 

Copyright © 2015               Leena and Luna International, Oyama, Japan. 

 195  |  P a g e                   (株) リナアンドルナインターナショナル, 小山市、日本. 

ISSN: 2186-8492,  ISSN:  2186-8484 Print 

www.ajssh. leena-luna.co.jp 

 

the government and local advertisement agencies as also a problem for it(Annual Review of 

Newspaper Society of United Kingdom, 2011). 

REVIEW OF THE RELEVANT LITERATURE 

Aldridge (2007), identified that local journalist are neglecting in the academic enquiry while 

most of the journalists are literate in the profession who have very little knowledge about the 

field of journalism. He also argued that most of the local newspapers have very low 

circulation as well as government advertisement, which is boosted ray for the local media. 

Freedman (2010), mention that local journalists and media is in devastative financial and 

technical crisis due to the neglecting attitude of the government. He said it should have to the 

government to take steps for the uplifts of the journalists in the country. 

Singer (2010), argued in his research that in the time of new technology the local media has 

facing the problems of new technology usage. He mentions that due to illiteracy of the new 

technology the local journalist could not operate the new technology in the area. 

Ranga Kalansooriya (2010) conducted research on Pakistani print media problems entitled, 

“An External View of the Vernacular Press in Pakistan” that mindful fact is that improving 

the standard of vernacular media means improving the social, political standards of its own 

population. The first initiative should be from the ownership of the media houses 

commencing with the recruitment. Presently those who are being attracted to the profession at 

the entry level are with poor education qualification and low standards mainly due to the low 

salary structures.  

This chicken egg cycle must be change immediately. The employers should look at high 

educational standards in higher skills in its endeavors in improving the social standards in the 

profession. The existing vernacular media must be provided continuous professional training. 

Their skill in the second language means English must be improved. The ownership tends to 

invest heavy on the technology and machinery but not on the human resources. This 

phenomenon needs to be changed and more attention is required in investing on enhancing 

the professional and social standards of the existing human resources at the vernacular news 

desks that should necessarily include the senior level especially the editors.  

The most important factor in this entire process is the unity among different players in the 

media theatre. It is totally unfair to put the blame on corporate ownership if the journalist 

community is not prepared to the desire professional change. Thus it is collective effort of the 

owner, editors and journalist at the large without excluding those of the government. The 

most important responsibility of the state is to create the necessary socio political 

environment for the professional enhancement of media. 

Akhtar Imran Khan (2011) mentioned in his report that Pakistani media is being facing so 

many problems. He identified that lack of government support and financial problems and 

policy related to the press in the country. He said that mostly the government ignored the 

press however the press parties are using their campaign in the community. He compared the 

Pakistani government and Indian government policies according to the local press that the 

India has been giving encouragement to the journalist by providing financial and technical 

support to them. He also described that lack of advertisement is also a huge barrier to the 

newspapers. He compared the national and local press that the government withdrawing 

advertisements to the national mainstream media whereas close the eyes to print media. 

Sumeera (2011) concluded in her research “Problem facing by Pakistani Journalist: A Critical 

Analysis” that only 44% urban journalist are paid five to eight thousand rupees per month 
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while the rest are compare to work on temporary and contract basis. She said that 58% urban 

journalist said they would join other organization in case of higher salary. She found that 

majority of Pakistani journalists facing financial problems. Moreover, she concluded that 

urban journalists in big cities are educated, while rural journalist’s average education is 

matriculation. Most of them never went to school, but however learnt to write in mainstream 

languages of the country, which qualified them as journalists. She mentioned that journalists 

of rural and small cities work on voluntary basis, while getting exceptional opportunities to 

train them to improve their professional abilities. She argued that there are no institutes to 

trained district correspondent in collecting, selecting and emulating the news.  She suggested 

that the government and media groups in the country to provide regular jobs to the journalists 

to solve their financial problems. She also recommended to the journalist union and training 

institutions to train the journalists for the development of community. He said that a 

journalist, who cannot meet his or her basic needs, cannot raise a voice against corruption and 

domination. 

OBJECTIVES OF THE STUDY 

1. To know about the role of print media in social awareness. 

2. To explore the relation of print and electronic media. 

3. To know about the role of print media in promoting education. 

4. To know, which media is better source of information. 

5. To recommend some measures to promote both kinds of media. 

RESEARCH METHODOLOGY 

To achieve the results and for maintaining the objectivity, research methodology is followed 

by the researcher. Actually, methodology consists on different procedures that are performed 

in sequence and researcher is bound to follow these steps. In other words, it is called the plan 

of study.  

To conduct this research, the researcher adopted the survey method to gather the data so that 

data could be collected from the target public. Data is collected from newspaper editors and 

senior journalists of Lahore, Peshawar, Quetta, and Karachi. To gather data from well-known 

newspapers editors and senior journalists, a questionnaire prepared by the researcher. A pilot 

study from the 20 senior journalists conducted.   

RESEARCH QUESTIONS 

1. Do print media is a better and comprehensive source of news? 

2. Do Print media have increased its production? 

3. Do Print media news has longer life than electronic media? 

HYPOTHESIS 

H1: It is more likely that print media and electronic media are two edges of river walk with 

each other. 

H2: It is more likely that print media is based on that rest of the electronic media build. 

 

http://www.ajssh.leena-luna.co.jp/


Asian Journal of Social Sciences & Humanities   Vol. 4(2)  May  2015 
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________ 

Copyright © 2015               Leena and Luna International, Oyama, Japan. 

 197  |  P a g e                   (株) リナアンドルナインターナショナル, 小山市、日本. 

ISSN: 2186-8492,  ISSN:  2186-8484 Print 

www.ajssh. leena-luna.co.jp 

 

FINDINGS 

Table 1. Demographic Characteristics of the Respondents 

Sr. 

No. 

Demographic 

Characteristics 

Description of 

Characteristics 
F % 

1 Gender Male 200 100.0 

Female -- -- 

Total 200 100 

2 Age 20-30 30 15.0 

31-40 70 35.0 

41-50 65 32.5 

Above 50 35 17.5 

Total 200 100 

A total of 200 journalists especially editors as respondents of Lahore, Karachi, Quetta, 

Peshawar and Islamabad filled the questionnaire. Total 200 respondents were males. Majority 

of the respondents were between 31 to 40 years old 35.0%, whereas 41 to 50 are 32.5% 

respondents, above 50 are 17.5% respondents and 20 to 30 are 15.0% respondents who filled 

questionnaires. 

Table 2. Print Media is a good source of Local, National and International information. 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid Strongly Agree 114 57.0 57.0 57.0 

Agree 79 39.5 39.5 96.5 

Uncertain 3 1.5 1.5 98.0 

Disagree 2 1.0 1.0 99.0 

Strongly Disagree 2 1.0 1.0 100.0 

Total 200 100.0 100.0  

The above Table presents the demographic of print media as source of information. 

According to the collected data about print media as source of information, 57.0% 

respondents are strongly agree, 39.5% agree, 1.5% have no idea, 1.0% are disagree and 1.0% 

are strongly disagree on the statement that print media is good source of local, national and 

international information. 
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Table 3. Print Media also highlight that news which is not highlighted by the electronic media 

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid Strongly Agree 121 60.5 60.5 60.5 

Agree 71 35.5 35.5 96.0 

Uncertain 2 1.0 1.0 97.0 

Disagree 6 3.0 3.0 100.0 

Total 200 100.0 100.0  

The above Table presents the demographic of print media news highlighting. The results 

shows that 60.5% respondents are strongly agree 35.5% are agree, 1.0% have no idea about 

the statement, whereas 3.0% respondents are disagree on the statement that print media 

highlight that news which is not highlighted by the electronic media. 

Table 4. Newspaper industry of Pakistan has increased its news and production quality while 

competing electronic media 

  Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid Strongly Agree 29 14.5 14.5 14.5 

Agree 90 45.0 45.0 59.5 

Uncertain 31 15.5 15.5 75.0 

Disagree 46 23.0 23.0 98.0 

Strongly Disagree 4 2.0 2.0 100.0 

Total 200 100.0 100.0  

The above Table presents the demographic of quality and production of print media. 

According to the gathered data 14.5% respondents are strongly agree, 45.0% are agree on the 

statement that print media has increased its production and quality for competing electronic 

media whereas 15.5% are not sure about the statement, 23.0% are disagree whereas 2.0% are 

strongly disagree on this statement. 

Table 5. Print media advertising is more effective and long-lasting than Electronic and Digital 

advertisement 

  Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 

Strongly Agree 65 32.5 32.5 32.5 

Agree 79 39.5 39.5 72.0 

Uncertain 15 7.5 7.5 79.5 

Disagree 41 20.5 20.5 100.0 

Total 200 100.0 100.0  
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The above Table presents the demographic of print media advertising. Results shows that 

32.5% respondents are strongly agree 39.5% are agree on the statement that print media 

advertising is more effective and long-lasting than electronic and digital advertisement, 7.5% 

are not sure, whereas 20.5% respondents are disagree in this way. 

Table 6. Print media is more responsible than electronic media in term of news, views and 

analysis 

  Frequency Percent Valid Percent Cumulative Percent 

Valid Strongly Agree 110 55.0 55.0 55.0 

Agree 73 36.5 36.5 91.5 

Uncertain 10 5.0 5.0 96.5 

Disagree 6 3.0 3.0 99.5 

Strongly Disagree 1 .5 .5 100.0 

Total 200 100.0 100.0  

The above Table presents the demographic of print media in term of news, views and 

analysis. According to the collected data, 55.0% respondents are strongly agree, 36.5% are 

agree on this opinion that print media is more reliable in term of news, views and analysis, 

5.0% have no idea, 3.0% are disagree whereas 0.5% are strongly disagree in this way. 

Table 7. Print media is a better source for giving comprehensive views and analysis in shape of 

editorial and columns 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 

Strongly Agree 130 65.0 65.0 65.0 

Agree 63 31.5 31.5 96.5 

Uncertain 7 3.5 3.5 100.0 

Total 200 100.0 100.0  

The above Table presents the demographic of editorial and columns. According to the 

collected data 65.0% respondents are strongly agree, 31.5% are agree on this opinion that 

print media is better source for giving comprehensive views and analysis in the shape of 

editorial and columns, whereas 3.5% have no idea about this statement and no respondent 

disagreed against this statement. 

Table 8. Race of Breaking the news first is highly at risk and far beyond being a responsible 

part of news media industry 

  Frequency Percent Valid Percent Cumulative Percent 

Valid Strongly Agree 74 37.0 37.0 37.0 

Agree 105 52.5 52.5 89.5 

Uncertain 11 5.5 5.5 95.0 

Disagree 10 5.0 5.0 100.0 

Total 200 100.0 100.0  
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The above Table presents the demographic of breaking news risk. According to the collected 

data, 37.0% respondents are strongly agree, 52.5% are agree, 5.5% have no idea, where as 

5.0% respondents are disagree on this statement that race of breaking news is highly at risk 

and far beyond being a responsible part of news media industry. 

Table 9. Newspaper has more access to readers than electronic media 

  Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid Strongly Agree 40 20.0 20.0 20.0 

Agree 55 27.5 27.5 47.5 

Uncertain 22 11.0 11.0 58.5 

Disagree 80 40.0 40.0 98.5 

Strongly Disagree 3 1.5 1.5 100.0 

Total 200 100.0 100.0  

The above Table presents the demographic of newspaper readers. According to the collected 

data, 20.0% respondents are strongly agree, 27.5% are agree on this statement that newspaper 

is in access of readers, 11.0% have no idea, 40.0%  are disagree that newspaper is not easily 

accessible to readers whereas 1.5% are strongly disagree. 

Table 10. News in print has longer life than electronic, that's why print media is a better 

source of news 

  Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid Strongly Agree 93 46.5 46.5 46.5 

Agree 97 48.5 48.5 95.0 

Uncertain 5 2.5 2.5 97.5 

Disagree 5 2.5 2.5 100.0 

Total 200 100.0 100.0  

The above Table presents the demographic that print news have longer life. According to the 

collected data, 46.5% respondents are strongly agree, 48.5% are agree on the statement that 

news in print media has longer life, 2.5% have no idea, whereas 2.5% respondents are 

disagree against this question. 

DISCUSSION  

Research Question 1: Do print media is a better and comprehensive source of news? 

To know about the answer of the research question, researcher asked the relevant question to 

his respondents that “Do you think that print media is a better source for giving 

comprehensive views and analysis in the shape of editorial and columns?”. Result shows that 

65.0% respondents strongly agreed and 31.5% agreed that print media give comprehensive 

views about any issue in the shape of editorial and columns that highlight the every corner of 

the issue. 3.5% respondents said that they have no idea about this question but no one 

disagreed against the statement that print media is better source for giving comprehensive 
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views and analysis in the shape of editorial and columns. The discussion on the research 

question concluded that print media is a better source of news in term of editorial and 

columns that have comprehensive look of any issue. 

Research Question 2: Do Print media news has longer life than electronic media? 

Another relevant question asked by the researcher that “Do you think that news in print 

media has longer life than electronic media. That’s why print media is consider better source 

of news?”. Result shows that 46.5% respondents strongly agreed and 48.5% agreed on the 

statement that print media news has longer life due to hard copy out as compare to TV news. 

Because news on TV changed rapidly and cannot give comprehensive news. Whereas printed 

news has longer life and people can get any old news easily by saving the newspaper. 2.5% 

respondents said that they have no idea about this question whereas 2.5% respondents 

disagreed that print media news has no longer life. Hence the discussion on the research 

question concluded that print media news has longer life than electronic media. 

Research Question 3: Do Print media have increased its production? 

Print media is mother of journalism. To know about the print media production, the 

researcher asked the relevant question respondents that “Newspaper industry of Pakistan has 

increased its news and production quality while competing electronic media”. According to 

the gathered data 14.5% respondents are strongly agree with the statement, 45.0% are agree 

on the statement that print media has increased its production and quality for competing 

electronic media whereas 15.5% are not sure about the statement, 23.0% are disagree whereas 

2.0% are strongly disagree on this statement. The discussion concluded that print media has 

increased its production. 

CONCLUSION 

The present study examines the “maintaining the print media in modern age”. In the modern 

age, this world has become global village due to information. Among informational sources, 

newspapers are more important source of information and news. Print media is the backbone 

of journalism. Before the birth of Pakistan, print media played important role in the 

movement of Pakistan and aware the Muslims of subcontinent to get their rights and freedom. 

After the birth of Pakistan, print media faces different challenges in different decades. But the 

modern era is called the era of information technology. With the popularity of technology and 

electronic media and social media, print is going lose it importance.  

Pakistan is developing country and has less literacy rate. People even cannot read the 

newspaper. They get news from their opinion leader, Bradarri or from TV. They have no 

ability to purchase the newspaper. So low literacy rate is also a hurdle in the promotion of 

newspaper. Due to this low literacy rate, readership is decreasing rapidly. People are going 

far from reading newspapers. 

Lack of government support is also a factor that is hurdle in the promotion of print media. 

Government not support the print media in the term of financial add, equally distribution of 

advertisement or give advantages in term of awards. In the present age, government is totally 

supported to electronic media or some popular newspapers whereas others newspaper have 

ignored by the government. 

Beside all these factors, a large number of people still relay on print media and like to read 

newspaper daily. Reading habit increase the interest of reader to involve and observe the 

matter clearly. 
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